Zac Lambert
801-920-2781  –  zaclambert1@gmail.com  –  Raleigh, NC
Professional Summary
A proven communications and marketing leader with 16+ years of experience driving global campaigns and strategy through integrated communications, reputation-building activations, and creative content for Fortune 500 companies in technology, healthcare, sports, and media.
Education
Weber State University – Bachelor’s Degree, Communications (Public Relations and Advertising)
Experience
Xylem – Director of Communications & Chief of Staff, Measurement & Control Solutions (MCS)   January 2026 - Current
Dual role supporting the SVP & President of Xylem’s Measurement & Control Solutions segment, leading executive and employee communications, strategic planning, and leadership operating cadence across a global business:
1. Drive executive thought leadership and visibility through employee engagement, internal communications and presentations, and reputation-building campaigns.
1. Lead employee communications, including segment-wide announcements, leadership messaging, and platform/channel development for MCS (3000+ employees).
1. Coordinate leadership meetings for segment executives, track progress across the leadership team, and lead major leadership events/trainings, translating strategy into clear, actionable comms that drive behavior and build reputation.
Lenovo – Global Director, WW Communications & Corporate Marketing   June 2015 - Jan. 2026
Chief of Staff to the Chief Communications Officer, leading global campaigns, strategic planning, measurement, and C-suite executive communications:
1. Led global integrated programs protecting Lenovo’s reputation through PR, executive storytelling, brand campaigns, and flagship activations.
1. Owned end-to-end communications for major global events (CES, MWC, IFA): messaging, executive visibility, media relations, content, and agency oversight.
1. Headed reputation and media measurement, delivering data-driven insights to executive and regional leadership.
1. Co-led CEO and senior leadership communications: speeches, keynotes, and thought leadership.
1. Managed a global team across data/insights, influencer relations, event comms/PR, and brand storytelling with a +$2MM budget.
1. Progressive roles: Director and Senior Manager (reporting to SVP/CMO), Worldwide Communications; Manager, Worldwide Marketing and Internal Comms.
Intermountain Healthcare – Communications Specialist III, Social Media & Corporate Comms   June 2013 - June 2015
1. Managed social media channels and campaigns (Facebook, Twitter, Instagram, etc.), from content creation to campaigns.
1. Brand management: brand style standards, logos, templates, digital asset management, campaign integration.
1. Executive-level dashboards and reporting on corporate comms/social/marketing campaigns.
Snapp Conner PR Agency – PR Associate   May 2012 - June 2013
1. Wrote and pitched content for various agency clients, locally and nationally.
1. Media and market research; press release writing and distribution, blog authorship, PR campaigns, press tours, media event planning.
Utah Jazz – Public Relations Staff   Dec. 2011 - June 2013
1. Assisted in all aspects of the team’s daily public/media relations efforts.
1. Writer for team publications (media guide, game-day program, postseason guide, preseason guide, game notes).
1280 the Zone Sports Radio – Producer/Broadcaster   May 2009 - Dec. 2011
1. On-air host and producer of live talk shows, podcasts, and news; interviewed players, coaches, and guests.
